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Capricorn
DEC 22 - JAN 19

The Determined and
Down-to-earth
Capricorn, who believes
in truthfulness and tangible
qualities, makes a perfect

match with Espresso Crema.

@ Espresso Crema

Aquarius
JAN 20 - FEB 18

The Fancy-free

Aquarius, who loves being
carefree with no commitments, is
drawn to the irresistible fragrance
and flavor of Vanilla Latte, and
finds it a source of inspiration.

Vanilla Latte

Pisces
FEB 19 - MAR 20
w 5 t )
)
€L Ny

The Innovative

The chocolate ingredient in
this beverage has a calming
effect, giving Pisces a feeling
of well-being to stabilize his/
her state of mind.

WP Mochaccino

Leo
JUL 23-AUG 22
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The Marvelously
Majestic
Leo has a tremendously
powerful aura that is second to

none and as impressive as the
swirling winds of a tornado.

W Caramel Swir Chillino

Aries
MAR 21 -APR 19

The Child-at-heart
Aries, who refuses to grow
up like Peter Pan, will enjoy
every interesting and happy
moment spent in Chocolate
Paradise.

WP Chocolate Paradise Chilino

Virgo
AUG 23 - SEPT 22
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The Perfectionist

Virgo, who will spare no effort
to exhibit his/her best qualities
to impress others, will definitely
feel fully satisfied with a cup of
Latte from Pacific Coffee.

W Latte

Taurus
APR 20 - MAY 20

The Food Connoisseur
Taurus, with the “golden
tongue” and sharp sense of
taste, knows how to thoroughly
savor the exquisite taste and
aroma of distilled coffee.

WP Special Brew Coffee

Libra
SEPT 23 -0OCT 23

The Artistic

A perfect cup of Cappuccino,
with whipped cream rising

to the top like fluffy clouds,
resembles the artistic talent
and unlimited spirit of Libra.

WP Cappuccino

Promotional drinks:

2012

Matcha Latte This drink mixes
traditional Japanese flavors
with latte and offers a refreshing
alternative as well as the health
benefits of drinking green tea.

English Tea Latte Take your
time to indulge yourself in this
luxurious brew with irresistible
aroma.

Promotion from Jan 1 - Feb 5,

Gemini
MAY 21 -JUN 21
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The Intelligent and Agile
Gemini is a highly diplomatic
person and has a brain full

of ideas as interesting as the
ingredients of Rocky Road
Chillino.

WP Rocky Road Chillino

Scormpio
OCT 24 -NOV 22

The Emotionally Truthful
Scorpio, who likes to wear his/her
heart on hisher sleeve and sees things
in black and white and unambiguously,
appreciates the bitter and tangy flavor
behind the thick strong taste of the
traditional Espresso.

WP Espresso

*All proceeds from
the sale of these
calendars ($30
each) will be
donated to charity.
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Cancer
JUN 22 - JUL 22

The Warnm and Family-
oriented

Cancer is an extremely
devoted family person and his/
her passion and commitment
to the family will never die.

WP Passion Fruit Chillino

Sagittarius
NOV 23 - DEC 21
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The Extroverted &
Extravagantly Optimistic
The Sagittarius wanderlustis affected
and mesmerized by the aromatic hazeltnut
and this uftimate explorer is tempted to
slow down hisher pace to savor a cup of
Hazelnut Latte topped with silky soft cream.
WP Hazelnut Latte
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Capsule Machine HK$1988

*#Coasters

This sleek K-fee capsule machine,

which comes in black and silver, is super
compact and very user-friendly. Equipped
with a 19-bar high pressure pump and

automatic capsule ejection design, the
machine also features a height-adjustable
drip tray. With just two simple steps, you
can be a coffee expert any time. Available
now at selected coffeehouses. Please ask
staff for details.

Capsules offer 4 flavors: Café Crema,
Cremal Latte, Espresso and Chocolate.

Note: * Prices have yet to be set ¢ # Available soon

THOUGHT FOR THE DAY

#Umbrella HK$90

#Blackboard Mug HK$68

It’s sold with a piece of
chalk for you to write
down your thoughts of
the day.

#Dragon Mug HK$38 ""'\ S #City Mug HK$88

The designs are inspired by various famous
landmarks in China.

From Jan 9 - Jan 29, 2012,
make any purchase of HK$68

or above and you will get to take
home this beautifully designed set
of Lai See packets.

#USB - 4GB HK$138
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Creative world of

Fun and Qulrky
Coftee Culture

Collee Facts

B ALBERT CHENG

COFFEE culture is a relatively new
phenomenon in Hong Kong. Of
course, coffee has been available

for many years in specialty stores
offering some of the finest blends as
well as supermarkets stocking more
affordable varieties. But it was only
about 10 years ago that coffeehouses
started springing up all across town.

working or catching up with their social
networking as they enjoy a stimulating
drink and perhaps a nice shack or a
meal.

The idea that a coffeehouse could
provide creative inspiration is nothing
new.

J.K. Rowling worked on her first
book, Harry Potter and the Philosopher’s

‘ ‘ | love coffee to the extent
that | can’t do without it, just
like | can’t do without food. |
think | drink so much coffee |
could easily say that caffeine is
in my blood, making up 50%
of my blood. My friends say |
am totally addicted to coffee. |

FINNS TOP COFFEE
DRINKING LEAGUE

ON average, the people of
Finland drink more coffee than
anyone else in the world! Per
capita consumption in the Nordic

N ALICE WU

THE best seats in the house? | always pick one by the window
with a nice view of the street and the entry. [Ernest] Hemingway
would think that it’s because I’'m waiting for someone. But I'm
not waiting for anyone in particular.

Watching people come in is always a treat. The timing has
to be impeccable; you’ll have to catch that look — one that
borders on bewilderment and happens at that precise moment:
they walk in and get hit by the first whiff of coffee at the door.
Their eyes open a little wider, and brows rise slightly, already

) . ) ) ; THE consuming the place before the coffee. | often imagine that
Nowadays, whenever a new office  Stone, in a coffeehouse in the Scottish think coffee is not just a way of nation stands at 12 kg a year. their ears twitch a little too.
tower is built you can.be sure that capital, Edinburgh. ertlng,.as you life for me, it is my life! That works out to 1,680 cups ORIGINS OF Whenever | go inside a coffeehouse from a busy street, it
a new coffeehouse will be opening know, can be a very lonely job and she per person. Or 4.6 cups per day. CAPPUCCINO feels like being in an ascending plane — familiar exhilaration. My

soon.

Coffee drinking has now become
a way of life for city dwellers. Taking
coffee breaks is like a reminder that
we need to stop for a moment to
remember who we are, on top of
giving us a chance to recharge and
slow down our pace.

It’s a way of having a relaxing break
from our busy lives. Coffeehouses also
offer a cozy atmosphere for a chat
with friends or a convenient place for a
short meeting with business partners.
It’s not only an enjoyable interlude in
our day but the aftertaste lingers and
offers a nice reminder that lasts for a
few hours.

In our wired world, the Internet
connections or free Wi-Fi available
at coffeehouses has also made them
an integral part of everyday business
activities. People are busy with their
laptops or mobile phones either

just enjoyed having people around her
even though she was too busy to talk to
them. Another advantage, she said, was
that she didn’t need to make her own
coffee!

In fact, the concept that coffee can
be a great source of inspiration goes
way back. Famous German composer
Johan Sebastian Bach (1685-1750)
was such a big fan of coffee that he
wrote a whole musical composition to
celebrate his beloved drink. It’s called
the Coffee Cantata. Bach was obviously
a guy with a sense of humor because
his masterpiece contains the following
lines: “If | can’t drink my bowl! of coffee
three times daily, then in my torment, |
will shrivel up like a piece of roast goat.”

Well, | wouldn’t have put it that way
myself but | understand where he’s
coming from!

Albert Cheng is founder of DBC Radio

‘ ‘ Going to a coffeehouse
gives me a good excuse to
take a break from work and do
a bit of exercise to physically
go get a cup of coffee because
sometimes | concentrate so
hard that | forget to even drink
any liquid. | particularly like
Pacific Coffee and the setting
of its coffeehouses. , ,

‘ ‘ liust | drinki Pacifi 4 turn automatically to the intruders — the two with aesthetic
’JUS ove drinking Facitic i coffees. Their business has concluded. A better deal for the
Coffee’s coffee and other one with the bigger smile, you wonder.
beverages because they have a A BAN ON As the two leave, one holds the door open for a young
nice sharp flavor and less sweet 1 mother. She carefully maneuvers the stroller, not wanting to
P ) COFFEEHOUSES IN disturb her baby, who is wrapped up in a pink blanket, with
than the coffee and drinks from ENGLAND corners of her tiny lips curled slightly upward — obviously
other places. The staff are always without a care in the world, and pre-occupied by what must
very helpful and taking a coffee s be a happy dream. You look at the mother and can see
br(—:gk is a good wa fgr me to chill ENGLANDS first coffeehouse from her eyes that she is tired. She places her order, grabs
9 Yy opened in 1650 and the coffee- | amagazine and quietly finds her nook around the corner.

out, unwind and enjoy some of

How much do the Finns love their
coffee? Well, it's the only country
in the world to introduce statutory
coffee breaks at work. Next on
the list of major coffee consumers
come Norway, Iceland, Denmark
and the Netherlands. Hong Kong
is in 75th place with per capita
coffee consumption of 1.1 kg a
year or about 0.5 cup a day.

CAPPUCCINO derives
its name from the ltalian
word cappuccio or
“hood,” from which the
Capuchin order of friars
were named in the 16th
century.

Espresso coffee
mixed or topped with
steamed milk or cream
became known as
cappuccino because
the color of the coffee resembled
the robes of a Capuchin friar and
the color of the milk or cream was
like their face.

Espresso machines of the type
used to make cappuccino were
introduced at the beginning of the
20th century, and cappuccino was
developed in Italy shortly thereafter.

drinking habit quickly caught on.

But there was also significant

ears “pop” as the door closes; it’s sensory overload and you’re
consumed by a symphony of sounds — espresso machines,
frothing milk, ice-blenders, indistinguishable chatter. Muted
are the sounds of moving traffic, cars honking, and footsteps
outside.

You look around for a seat. Taking in the surroundings,
you see: two people on your left in deep conversation with
papers on their table and their leather folios on their laps.
You’re guessing that they’re trying to close a business deal. You
notice their coffees too and you wonder whether they’re just an
aesthetic touch.

Then you notice a loner sitting against a wall, staring
into space, with a laptop, an assortment of books, and
notepads spread out on his table. A steaming cup of coffee
dangerously perches on the edge. He doesn’t see you — he’s
frozen in his thoughts — perhaps working out a sentence,
toying with words, or nursing an inspiration in his head. You
make a mental note: pick a seat where | can see him from
the corner of my eye.

You eventually find your spot. A large and warm cup of latte
in hand, you slump into your seat — momentarily overwhelmed
by a feeling of simple satisfaction. Take a whiff of your perfect
cup of coffee, and your olfactory senses are fulfilled. Close your
eyes and taste that first sip. You savor it even though you know
exactly how it’ll taste and feel, because it grounds you. I'm
exactly where | want to be.

My trance is interrupted by the shoveling of paper and eyes

You wonder how long she’ll be able to enjoy these precious
moments to herself.

life’s simple pleasures. , ,
And out of the corner of your eye, you catch a glimpse of
the writer pounding furiously at his keyboard. His eyes are
intense. You worry about his cup of coffee — his words are
now competing for space, pushing the cup off the edge. The
pounding stops. He smiles at his work, reaches for his cup and
. unknowingly rescues his coffee. You know he’s having a good
WE commonly talk day.
about coffee beans but : | finally remember why I’'m here in the first place: to finish
coffee is actually a fruit reading a book. I’'m here to escape. I’'m here because I'll need
! company. | sink lower into the soft velvet seat, taking comfort
which Comes_ from the in the fact that life is good for every one - the businessmen, the
seeds of berries grown : writer, young mother and her child (still fast asleep) — here and
on a coffee tree or bush. : now.

The two main varieties Life is good.
grown for commercial consumption
are arabica and robusta.

opposition in the early years. Ale
and wine merchants protested
that the new brew was threatening
their business, and a group

of women formed Women's
Petition Against Coffee (WPAC)

to complain that their husbands
were no longer at home when they
should be.

COFFEE IS A
FRUIT
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Alice Wu is a newspaper columnist and political commentator
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“Carol Singing
Festival 2011”

supports Pacific
Coffee’s Child
° Development

ANNIVERSARY 000
THE Child Development Matching Fund

recently held its annual large-scale fund-
PACI F I C CO F F E E COM PAN Y raising activity — the Carol Singing Festival
2011. The fund focuses on supporting
teenage development and growth as well as
finding ways to raise matching funds to help

the underprivileged. Pacific Coffee aims to
spread the charitable spirit of “sharing grace,

nurturing our next generation and helping the
underprivileged” by placing donation boxes at
all branches. All donations will go to the Child

Development Matching Fund. The carol-

20th Anniversary Birthday Countdown | e wasn koo ionsans s

Tak Centre in Sheung Wan.

For more details, please visit
with a Bonus | with Double Benefits | with Hearty Foods | EATEZ LR

Members’ benefits

In January, simply preload or reload The
Perfect Cup Card with HK$200 customers will
receive a free tall beverage.

In February, all registered customers are
entitled to a 2-for-1 offer.

get extra $20 | members will | 20% off for

b bl t Our new
doeub?e Upefhe(]? selected coffeechouses

$2OO TOp up poinfs Wit h ][OOd items + Shop SLG 9B &10, Westlands Gardens,

Quarry Bay
eve ry pU rChQ se e Shop No0.399A, Level 3, Metroplaza,
Kwai Fong
* Shop A, G/F, No.1-5 Irving Street,
Causeway Bay
® Shop A, Ground Floor, Luen Wai Apartments,

with every

i Nos. 136, 136A, 138, 140 & 142 Belcher’s
Monthly promotion on the 20th of each month from Nos. 136, 1364, 135, 140 & 142 Bl
Hong Kong
January to March S oplaza, Tominl 2, Hong

Kong International Airport

Perfect Cup is a quarterly newsletter produced by Pacific Coffee Company. Concept and contents by Luisa Tam & Associates. Design by Mak Wai Lung
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